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Despite its obscure name and low profile,
UKTI DSO is at the heart of the
government’s support for the arms trade. 

• It exists purely to help arms companies sell
weapons to other countries.

• W orking on behalf of private arms companies,
it promotes weapons sales to unstable and
repressive regimes, with little regard for the
impact of such sales.

• This work is all paid for by the UK taxpayer.

• UKTI DSO reflects the huge and
disproportionate support given to arms
companies: UKTI employs more civil servants
to sell arms than it does to support every other
industry sector combined. 

• There is no economic justification for such
support: arms sales account for just 1.5 % of
UK exports and sustain just 0.2% of the
national labour force. Instead of fuelling
insecurity and abuse around the globe, this
money would be better spent on tackling real
threats to our security, such as climate change:
a move that would also create new jobs and
boost the economy.

Armed conflict has a
devastating impact
on the lives of
millions of people
around the world.
Arms exporters help
prolong violent
conflict, profiting
from the human
tragedy it brings.

The UK government continues to grant export
licenses to countries involved in armed conflict
and to countries classified as being 'of concern' in
the government's own human rights report. These
sales are supported and promoted by a taxpayer
funded arms sales unit, the UKTI Defence &
Security Organisation (UKTI DSO). 

CAAT is calling for the closure of UKTI DSO
and an end to its functions.

Visitors at DSEi 2009 (Defence &Security Equipment
International), the world’s largest arms fair. 

UKTI DSO co-organises DSEi, which takes place
every two years in London. The fair exists so that
arms buyers and sellers can come together,
network and make deals. UKTI DSO's support is
crucial to the success of DSEi and its continued
existence. In 2009, it invited 53 countries to DSEi,
including at least 15 with serious conflict and human
rights concerns or urgent development needs.

UK Trade & Investment (UKTI) is a government department that
helps businesses sell their products worldwide.

UKTI supports a range of different industries, from IT to
pharmaceuticals. 

Its Sectors Group employs approximately 130 staff to support 34
industry sectors. 

In 2008, it opened the Defence & Security Organisation (UKTI
DSO) to promote arms exports. 

UKTI now employs 160 civil servants to sell arms.

UKTI staff
promoting
arms exports

UKTI
staff

promoting all
other industry
sectors

About the campaign

2



Deal
with

tricky Qs

p.14-15

Objective 2: Post election
Put ending government support
for the arms trade at the top of
your new MP’s agenda by
joining our national  lobby in
Stop Week 19-27 June

Write
letters

p.5

Tell 
the 

media
p.9

Hustings
p12-13

Take Action

A general election approaches, and we need your
help to put the arms trade on the agenda for new
MPs and the next government. Lobbying
parliamentary candidates is crucial to help us
build a strong base of support for our campaigns
in the next parliament – where we'll be calling for
action to end government support for arms
exports. 

This election will see a huge turnover in MPs. A
change in government looks likely, but whoever
wins there will be a large number of new MPs as
many existing representatives are stepping down.
This means we're likely to lose some of our
existing advocates within parliament, but with your

help we can gain more. Elections are the key time
when politicians should be listening to the
electorate. By raising issues in your local area in
the run up to the election, you can educate and
political parties and potential MPs about the arms
trade and set the agenda for future action.

Get 
public
support
p.6-8

Research 

your

candidates
p.4

Objective One: Until election
We’re aiming to persuade as
many parliamentary candidates
as possible to show their
support for the campaign by
signing a demolition order for
UKTI DSO’s closure.

The latest date a general election to elect the
new Parliament can be held is Thursday 3 June
2010. It seems most likely to take place on 6
May (to coincide with local elections)

Meet your

candidates

p.10-11

About the campaign
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The first step is to find details of your candidates,
and a bit of information about them, so you know
who you are targeting. 

It can be hard to find out who is standing for
election. There's no official source and nominations
for candidates may be made as little as 11
working days before an election – so you may not
find out about some candidates until very late!
Even when you have found out, their views can be
recorded in many different places. Here’s a step-
by-step guide on how to find out more. 

1. Find your constituency
• Visit www.theyworkforyou.com/boundaries and

type in your postcode. It’s worth checking, as
some constituency boundaries are changing. 

• Call the House of Commons information office
on 020 7219 4272.

2. Find your candidates 
• Visit http://ukpollingreport.co.uk/guideA .

Click the menu on the left to see an A-Z of
constituencies. Select your constituency for the
latest list of candidates.

• All of the large political parties list candidates
on their websites, often providing biographical
information and contact details. Links to all of
these can be found on the CAAT website.

• If you don’t have internet access, contact your
local political parties directly to ask who their
representatives will be. Their contact details
should be in the telephone directory, and your
local council or library should have details. 

3. Finding out more

It's useful to do a bit of research before contacting
a candidate. This can help you

• Prioritise who to contact. For example, you
may only wish to contact the candidates you
think most likely to support the campaign,
those you're likely to vote for, or those with the
strongest chance of winning. Of course, the
more candidates you are able to contact, the
more impact our campaign will have!

• Find out about your candidates' views and
interests, and help you select the arguments
that are most likely to be successful. 

Party positions
Find out what the political parties are saying
about the campaign at www.caat.org.uk/ukti,
where we’ll have their latest positions. 

Local newspapers
Check your local newspapers for reports of
candidates’ views on different issues or details of
events they’re attending. These may give you an
indication of their particular concerns and
interests. 

Online
There's an increasing amount of information out
there, much of it online with more and more
politicians using new media to engage with voters. 

Personal websites: Many candidates are setting up
their own websites, or blogs (a website that takes
the form of an ongoing journal). To track these
down, try putting “parliamentary candidate” and
the name of your constituency into a search
engine.

Twitter: Over 100 MPs and 200
parliamentary candidates are already
using twitter, an online service where
they can write short text messages (of up
to 140 characters) known as tweets (which
can usually be viewed by anyone). Candidates
typically use this to broadcast their views and post
updates on their campaigning, but if you're a
twitter user you can also reply to their messages
with your own responses and questions.
www.tweetminster.co.uk tracks political trends on
twitter and maintains a list of MPs and prospective
parliamentary candidates who are using the

A helping hand
CAAT aims to make it as easy as possible for
you to find the information you need. On our
website, you'll find links to the best sources of
information, updated as more becomes
available. www.caat.org.uk/ukti/candidates

If you don't have internet access, call or write
to us instead, and we'll send you information. 

Find your candidates
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service. Find out more about
twitter on the CAAT website.

Other sites: We've also
found candidates with
Facebook pages, (a social
networking site where you
can become ‘friends’ with someone, and see and
comment when they add news, pictures or other
content to their page); on Youtube (a website
where users can add films); and Flickr (where
users can post photographs, and others can
comment). 

And of course, www.caat.org.uk/ukti/candidates/
where all of this information, and much more is
collated.

[Your address]
Dear [candidate's name]

I write as a constituent who is very concerned about the impact of the arms trade, and the UK'spromotion of weapons sales. [If a candidate's position on these issues will influence how you vote atthe election, it would be very effective to mention so here].
UK Trade & Investment is a government department that uses taxpayers' money to help armscompanies sell weapons. Through its Defence & Security Organisation (UKTI DSO), it helps privatecompanies make deals with repressive regimes and countries involved in conflict. This has adevastating impact on people around the world whose lives are blighted by conflict and repression aswell as by underinvestment in basic services. It also threatens our own security, as we have little controlover how weapons are used once they have been sold. 

Arms export jobs make up 0.2% of the UK workforce and arms exports comprise only 1.5 per cent of totalexports.Even this is an overestimate, as many of the components of UK arms exports were imported inthe first place (approximately 40 per cent of the value of the exports). Add to this the fact that the armsindustry is already receives heavy subsidies - in the range of £500 million to £1 billion. Even at thelower end this would mean that each arms export job was subsidised by £9,000 each year. TheGovernment could choose to support other sectors that will provide long-term benefit and are urgentlyneeded, yet UKTI devotes more staff to arms sales as to every other industry sector combined.  
Instead of pushing arms sales around the globe, this money would be better spent on tackling realthreats to our security, such as climate change: a move that would also create new jobs and boost theeconomy.

Campaign Against Arms Trade is calling for the next government to close UKTI DSO and end itsfunctions. 

I would be interested to know your views on this issue, and whether you will support this call. 
Yours sincerely,

[Your name]

Writing a letter
Writing a letter or email is a good way to
make contact in the first instance, and is an
easy way to make the candidate aware of an
issue and find out what they think. It’s estimated
that every letter received by a politician represents
about 80 people who care but haven't got
around to writing. That is why politicians take
notice of letters - it represents at least 80 votes! 

You can find an example below (and on our
website). But remember that personal letters
have the most impact, and don't forget to ask
the candidate if he or she is willing to support
our campaign.

5

Write a letter



Showing that other members of your constituency
support the campaign is extremely helpful if you
are to persuade candidates to add their support.
That way, when you write to or meet them, they
can see that it's not just you calling on them to act. 

Our postcard is the main way that people can
show they support what we're calling for. If you're
lobbying directly we hope you'll be able to use
them multiple times, for example, displaying them

each time you meet a candidate, and saving them
to use for the next stage of the campaign – our
lobby of new MPs in Stop Week after the election.
If you can't use them yourself, please send any you
collect back to the CAAT office and we'll distribute
them to other local supporters to use. 

It's especially useful to collect postcards before you
meet a candidate or MP, but this action will be
useful at any point in the campaign. 

You can use the action cards enclosed
with this guide to highlight the hidden danger
of UKTI DSO, alerting people to its devastating

impacts. 

To return cards to CAAT just moisten the
gummed edge and fold to seal, and return by
Freepost to CAAT. Or if you've collected a lot
(we hope you have!), you can use the same

freepost address on an envelope. 

Return this section to CAAT. This section is
really important so we can see the impact we're
having and know which constituencies have
been lobbied, and which haven't. It also allows
us to provide people with further information
about the campaign. As you'll see there are tick-
boxes so we can ensure that we only send
people the information they want to receive. We
never pass personal details on to other

organisations. 

Ask people to sign a demolition order
designating UKTI DSO a dangerous structure
and calling for its closure. Please make sure
people include their postcode: this is needed to
show parliamentary candidates and MPs that
the person signing is one of their constituents,
and that they should consider their views.

If you're planning to meet your parliamentary
candidates and MP, you can hold on this section
and use them in your meetings to show the
extent of local support.

Alternatively they can be sent back to the CAAT
office. We can then distribute to other CAAT
supporters who are planning lobby meetings, or
send them to new MPs after the election.

Using the postcard 

Show public support
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Hold a campaign stall

Holding a stall or campaign day in your local high
street or other public space is an easy way to
spread the word to the wider public. It can also be
a great way to get other local supporters involved.

Location, location, location
Pick a time and place with a regular flow of
people, but not so crowded that passers-by can't
or don't want to stop. It is also worth booking
stalls at local festivals or fetes – as well as being
fun, these can attract a lot of people. 

People Power
Try to involve as many people as possible. Make
sure there are always one or two people standing
at the stall to talk to people and draw up a rota to
safeguard against anyone overworking. You might
want to pair those who are not confident talking to
the public with more experienced people. Make
sure all volunteers have been briefed beforehand
about the main aim of the stall.

Acquire Resources
CAAT can provide various materials for your stall
such as posters, leaflets, postcards, briefings,

badges and a CAAT tablecloth. You will also need
a fold-away table, paperweights and lots of pens
and clipboards.  And take a camera to take
photos of yourselves in action!

Stand out from the crowd
Try to think of an eye-catching idea to add to the
impact of your stall, such as props, costumes,
display boards or a competition to convey the
campaign creatively. This will help you get the
attention of passers-by and be great for a media
photograph – see page 9.

• Create a display to which people can add
their signed postcards. 

• W rap your stall in barrier tape, and put up
warning signs, highlighting important facts:
e.g. ‘Your money: helping sell weapons to
human rights abusers.’ 

• W ear hard hats or overalls 

• Have an activity people can participate in. For
example, you could Invite
people to play Jenga, a
game where players take
turns to remove wooden
blocks from a tower and
stack them on top creating
an increasingly 'dangerous
structure' until the the tower
topples. You may be able to
borrow or make a giant set
from cardboard boxes.

Reeling them in
You only have a few seconds to
grab someone's attention so try using simple
'openers' to get them to stop. Once you have their
attention you can tell them more about the
campaign and ask them to take further action.
Smile and try to keep your body language open.
But don't rely on people coming to you - draw
people to the stall by approaching people passing
by at a distance. 

Be prepared with a few key facts, or to answer
questions. Always be polite! 

Follow Up
Contact volunteers after the day – thank them for
their help, tell them how successful the day was
and ask if they have any ideas for improvement. 

Easy action! Ask five
You’ll see that we’ve included five postcards in
the pack in the hope that each CAAT
supporter knows at least five people that
would be willing to support the campaign. 

You could ask neighbours, friends, relatives.
Or approach your local library , community
centre, or place of worship to see if they
would be willing to display some postcards for
you. If you're studying, you could publicise the
campaign in a class or lecture. And if other
local groups are holding an event, ask if you
could have a table with a petition, or if they
would let you make a short announcement at
a meeting. We can send you as many as you
can use!

Show public support
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Dine for good

Why not organise a fundraising feast to raise
awareness about the campaign - and money to
support CAAT’s work.

Dinner4Good makes planning really easy.
Invitations can be sent through the website to
guests, who can then accept and make a secure
donation of their choice to TREAT, which has kindly
agreed to pass all donations to CAAT to help fund
our important research and education work. Your
guests can relax and enjoy their meal, knowing all
the money raised is going to a great cause!

Visit http://www.dinner4good.com/TREAT to find
out more. If you're thinking of holding a dinner,
we'd love to hear from you! Contact
sally@caat.org.uk

• Don't forget to spend a few minutes telling
your guests about the campaign and to ask
them to sign one of our demolition orders.

• If your friends are enthusiastic, why not start a
chain of dinners, by encouraging them to hold
their own?

• Pose for a photo to record your evening and
tell your local paper what you did. 

Online
• Add a link to our

actions to your email
signature 

• Follow CAAT on twitter,
and retweet our actions to your followers:
www.twitter.com/wwwcaatorguk

• Take action and tell your friends on facebook,
or post a link to our action pages. Find us on
Facebook as Campaign Against Arms Trade. 

• Put a campaign logo on your website or on
your profile picture online.

• W rite about the campaign on your blog or
website, or comment on relevant news stories.

Use the media

Whatever your campaign activity, promoting it in
the local media is a good way to let your wider
community know about the campaign. During an
election it's particularly useful: candidates will be
monitoring the local news closely to see what
issues they should take account of, and will also be
looking for opportunities to get as much favourable
coverage for themselves as possible.

To be newsworthy, something needs to be current,
locally relevant, and a bit of controversy doesn't
hurt either. Sadly, ongoing issues like the arms
trade are not normally considered 'news' in
themselves, but an election campaign is a great
opportunity to make it news by writing a letter,
organising an event, or reporting on what
candidates have said and done in response to your
activities. 

Press releases
Use press releases to publicise and report on
events – whether a stall, a lobby meeting or
hustings. Send one beforehand to let the press
know what's planned  - they may want to come
along and take pictures or interview you, and one
afterwards to report on the outcomes. You can
also use these to report on whether a candidate
has agreed to (or refused) to pledge their support
for the campaign. 

Show public support

Why raise funds for CAAT?
The arms trade causes immense suffering
across the world. CAAT is working to end it,
but we urgently need your help. Individual
donations make up most of our income, and
funds nearly all of our active campaign work,
so your contributions really count.
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Writing a press release

• Put the name of your group and contact
details at the top. Use the words "Press
Release" in large writing. Press releases should
be one side of A4, two sides maximum. 

• Give key details: Put the date and time of
publication of your release at the top. 

• If appropriate, include a separate box
paragraph near the top of the release offering
a 'photo opportunity' to encourage local media
to send cameras, and offer your own photos.

• Put ALL the key facts in the first paragraph. If
you want to know how to do this, read the
news stories in any reasonable newspaper. You
will find that the first paragraph is a concise
summary of the whole story, and illustrates
WHO, WHAT, WHY, WHEN and WHERE. 

• Quote: Include a quote from a key
campaigner (e.g.a member of your group).
This should be clearly highlighted in italics or
bold. This is spoken English and the
expression of an opinion. It is likely to appear
verbatim in the paper so make it interesting. 

• Contacts: Put contact details at the bottom or
top of each page of the release. Make sure
they're accurate and that the contacts can in
fact be contacted, especially during hours
when journalists will be working. 

• If you need to give references for any facts,
include notes at the end of the release.
Number them, and include the numbers at the
relevant point in the main release.

Send it out
Just call the switchboard of your local paper or
radio station and ask to speak to the newsdesk.
There you'll be able to talk to a journalist and find
a fax number or email to send a press release to.
You may also like to send a copy to your local MP
and parliamentary candidates. Once your brilliant
press release has gone to all your contacts you
need to ring round to check they have received it,
and to ask if there is anything else they wish to know. 

The importance of a picture 
A picture will help you get your story in the press.
Your local candidates will also be very pleased to
get their faces seen, so consider organising a
photo opportunity or taking pictures yourself every
time you take action on the campaign. 

Local papers like pictures with people doing
something. Colour and imaginative props will also

help to bring your event to life. You can let your
imagination run wild, but to help, CAAT can
provide giant demolition orders which you can ask
candidates to sign for the cameras. This
has the great advantage of
making sure any
commitment they make is
one that you can hold
them to – after all, you
have photographic
evidence!

More help
• CAAT’s Local Media Guide explains the

mechanics of working with the media and has
lots of tips on everything from press releases to
good writing style. Call us for a copy or visit:
www.caat.org.uk/getinvolved/mediaguide.php .

• CAAT's Media Coordinator, Kaye,
(press@caat,org.uk) can also help you to find
a local angle, plan a media stunt, or draft a
press release.

• Become a Local Media Activist: Help build
CAAT's profile by contacting the media every
month with the help of a monthly briefing from
CAAT with ideas, facts and tips. Contact Kaye
for more information.

Tell the media

Easy action!Write a letter
Most newspapers have letters pages;
sometimes radio programmes invite listeners
to write letters or emails too. 

• K eep it short and on one subject. Many
papers have strict limits on the length of
letters and limited space to publish them. 

• Make it legible. Check spelling and
grammar.

• Make sure it's of local relevance, for
example, by referring to the local election
campaign or a particular article in the
newspaper. As a 'hook' you can use any
campaign activities you've been involved
in: whether signing or collecting postcards,
attending an event or meeting candidates.

• Include all your contact details: name,
daytime telephone number and address. 
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A face-to-face meeting with candidates is the best
way to get the campaign message across. It gives
you the opportunity to find out more about what
they think and why, and answer any questions or
objections and is the easiest way to obtain a
commitment to support the campaign – our
ultimate goal. 

There are a number of different opportunities:
candidates may hold public meetings to solicit the
views of local people, or 'surgeries' where you
book an appointment to discuss your concerns.
They're also likely to be going door-to-door to talk
to local constituents, or you can contact them
directly to request a meeting. Lastly they may be
attending hustings (public meetings attended by all
candidates). More information on these can be
found on the next pages. 

Arranging a meeting

Start early to arrange a lobby meeting. The
general elections are looming - you are probably
not the only one who would like to talk to a
candidate. You may like to decide on your priority
candidates and concentrate on trying to meet
them – though the more the merrier! 

To arrange a meeting, you normally just need to
email, write or call. Check their personal or party
website for contact details, or phone the
candidate's local political party. Explain what you
would like to discuss as they may like to do some
preparation. If you have postcards to present or
will provide a photo opportunity, mention this too. 

Be prepared
Good preparation improves your chances of
convincing a candidate and you will feel more
confident and comfortable in answering
questions. 

• Do some research about the candidate to get
an indication of what their position may be.
There's more information on page four of this
guide or you can always contact CAAT's office
to ask if your candidate and their party is
known for a certain position on the issue. 

• Make sure that you have the latest information
about CAAT's campaign. The guides included
with this pack are designed to help you and
more information can be found on our
website. 

• What is the key message that you want to put
across? Is there something you want to
emphasize? Try to find some hard-hitting
statistics to back up your key message.

• What do you think are the most likely
arguments your candidate will bring up in
support of the arms trade? See pages 14-15
for the most often used arguments in support
of arms exports – and some ideas for how you
can counter them.

• Prepare something that shows that the issue is
important to the constituency (for example, a
bundle of signed campaign postcards.)

• Consider preparing something visual which
you can take to the meeting, and taking a
camera. Remember that as well as telling
candidates about the campaign, our aim is to
persuade them to make a public pledge of
support. They'll be keen to get in the press
during election period, so it's very helpful to
offer them a photo opportunity! CAAT can
send you some large posters to which you can
pin signed demolition orders. 

Meet your candidates

Link up with other CAAT
supporters
It is always inspiring to work in a group. If
you would like to find other people to plan a
lobbying meeting with, we can put you in
touch with other CAAT supporters in your
area. Just call the office, or email
annemarie@caat.org.uk

Manchester CAAT persuade their MP,
John Leech, to sign a petition
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At the meeting
• Arrive on time! Don't forget to allow for any

transport delays.

• Introduce yourself. Tell the candidate why the
issue is especially important to you.

• Take notes during the meeting. If you are in a
group decide before the meeting who is going
to take the notes.

• Present your key message succinctly to your
candidate and tell him or her why it is an
important issue. Try to answer your candidate's
questions as well as possible. Make sure that
the candidate understands your point of view. 

• Be friendly and listen to your candidate's point
of view, but remain focused on what you're
trying to achieve. Stick to the issue. For
example, if they try to side-track you into
general discussion. you may need to politely
but firmly say “that's clearly an important issue,
and I would be willing to discuss it further, but
before we do so I would like to finish
discussing your position on UK arms exports.”

• Present some sign of public support to the
candidate (signed petitions, press articles etc.)
to convince the candidate that it is an
important issue.

• If the candidate is supportive of our campaign
ask him/her to take action in signing a
statement, posing for a picture with your group
or maybe even writing a joint press release.

• Offer to give the candidate some information
on the campaign. (see the box on the right)

Follow-up
• Send a letter about the meeting to the local

press, including some pictures.

• Send a thank you note to the candidate
reminding him or her on any agreed action
points.

• K eep your candidate informed about
important developments. If the candidate
made any promises to take action for our
cause, make sure that you check after a while
if he or she has taken the promised action. 

• Let CAAT know how the meeting went! Even if
they were discouraging it's extremely useful for
us to know what was said and their concerns
so we can understand their position better.
And if they supported the campaign, we want
to record and celebrate this! Other local
campaigners may also be able to learn from
your experience. 

Providing candidates with further
information
In April we will be publishing a new report making
the case for closure of the government's arms
sales unit. In the meantime, you can
order copies of the following:

• UKTI briefing: Arms sales
at UKTI

• A supplementary briefing
sheet outlining UKTI DSO’s
recent arms selling
activities 

• CAAT's alternative
performance report for
UKTI DSO

Online
See page 4-5 for ideas of
how you can contact your
candidates online

Meet your candidates

Easy action! 
Doorstep lobbying
It is common for candidates and their
campaign teams to go from door to door to
talk to constituents. It can be a thankless task:
they're quite used to having doors shut in their
faces. Why not give them a surprise by talking
to them and asking the candidate to support
our campaign!

• As for a lobbying meeting, explain – briefly
– why the issue is important to you, and that
you hope the candidate would support the
campaign. 

• Try to find out what their position is and if
they're supportive you could ask them to
complete a postcard on the spot! 

• Offer to send them more information – get
contact details and CAAT can send them
more information directly or send it to you
to pass on. 
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A hustings is a non-partisan public meeting i.e.
one to which all candidates are invited to answer
questions from the audience, which does not
promote a particular party.

A hustings is a good way to spark a discussion
between standing candidates about a topic you
are interested in, and to find out the position of all
candidates. It's also a good opportunity to let
other voters know about the campaign. A hustings
is less suitable if you want to educate your
candidate, as you'll probably only be able to ask
one or two short questions, not engage in debate
yourself. 

You can either attend and ask questions at a
hustings organised by someone else, or you can
organise your own.

Organising a hustings

Preparation
• Starting early with the preparation improves

your chance of getting all the candidates to
attend your hustings and to attract the wider
public. 

• The more the merrier! Try to find other people
to organise the hustings together. Check with
CAAT if there are other CAAT supporters
organising a hustings in your constitutency.
You probably want to work together with other
local groups with similar interests (e.g. local
development, human rights, peace or

environmental groups) as this shares the
workload, will help get a good attendance,
and candidates are more likely to attend if the
questions will cover a broader range of issues. 

• Start early by establishing a date and venue
for the hustings. Make sure the date doesn't
coincide with any other events and try to find a
venue that is central for the constituency. 

• Invite all candidates. Hustings are non-
partisan so you should invite all standing
candidates, even if they cannot all attend.
Send the invitations early, as they will have a
very full agenda. If you like you can include in
the invitation some information material about
the issues you hope will be addressed, so they
can prepare themselves.

• Make sure that you have the latest information
about CAAT's campaign. A lot of information
can be found on our website or you can order
a campaign pack. 

• Publicise the event in the constituency – let the
local papers, and radio station know, and put
up posters in the community. You can also
distribute flyers and let other local groups
know about the event. 

• Agree some key questions you want to ask so
yo can make sure all the different concerns of
the organising groups are addressed. 

During the hustings
• Choose a chairperson who does feel confident

in facilitating the discussion. They should
introduce the topics you'll be considering and
all the candidates. During the Q&A they'll
need to take questions (keeping questions
short rather than allowing members of the
audience to make long speeches) and make
sure that all of the candidates receive a similar
amount of speaking time. 

• Appoint someone to take notes and someone
to take pictures during the husting. 

• Make sure that the candidates feel
comfortable – that someone welcomes them
when they arrive, that water is available during
the debate, and that they are thanked
afterwards.

• Present your key question to the candidates,
keeping it short and clear. But ensure all
attendees have the opportunity to ask
questions (not just members of your group).

• Make good notes. Candidates may just repeat
their parties' positions – but they may also
express personal views or make pledges you

Hustings

Easy action!
Attend a local hustings and ask a question
about UKTI DSO. Make a note of what the
candidates say, and let us know! 

You will usually be able to find out about
these events by looking in your local
newspaper or speaking to the local parties
about events they are attending. You may
want to call the organisers in advance and
arrange to ask a question: they may be glad
to have warning to help them structure the
meeting. 
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can hold them to. A good written record
means we can hold them to account in the
future. 

• Treat all candidates equally – giving them
equal respect and time to speak. Doing
otherwise will alienate both candidates and the
audience. 

• Present some sign of public support to show
that the constituency is interested in the issue
(e.g signed postcards). Take some campaign
materials with you in case members of the
audience would like  more information, or to
support the campaign.

• If one of the candidates is supportive of our
campaign ask him/her what kind of action
he/she will take in support e.g. signing a
statement or writing a joint press release.

• At the end, thank all the candidates and the
audience for taking the time to attend.

After the hustings
• Send a press release to the local press,

including some pictures. (see page 9) 

• Send a thank you note to all the candidates.

• K eep the candidates informed about important
developments. If one of the candidates made
any promises to take action for our cause,
make sure that you to follow up to see if he or
she has taken the promised action. 

• Let CAAT know how the hustings went so we
can monitor campaign progress, celebrate any
success and use your experience to inspire others. 

Asking questions 
Questions at hustings need to be short and to the
point. You need enough introduction to make it
clear what you're asking about but remember it's
not an opportunity for making a speech! This will
irritate both the candidates and other audience
members. Prepare your question in advance so
you can be clear and concise.

Here is an example for guidance: 

The UK government supports and promotes
military exports through the UKTI DSO which has
more staff working specifically to promote arms
sales than all other types of export combined.
Much of this promotion targets unstable and
repressive regimes.  Would you agree that the
UK Trade & Investment Defence & Security
Organisation must be shut down and its functions
ended?

Arms Trade Treaty

If a candidate voices support for an arms trade
treaty, and appears to think this is enough to deal
with the problems caused by the arms trade, ask
him or her exactly what difference it would make,
pointing out that the Government says it: "will be
good for business, both manufacturing and export
sales" and the arms companies do not believe that
it would "bring new obligations for UK industry." It
seems that sales to countries such as Saudi
Arabia, Israel. India and Pakistan would continue
unabated.

See pages 14-15 for more information.

Do I HAVE to invite all candidates?

Hustings are non-partisan so you should invite
all standing candidates, even if they cannot
all attend.  To do otherwise is seen by the
Electoral Commission as campaigning for or
against particular candidates. This will not
normally be a problem: after all we're looking
for to inform and educate candidates and
local people: our campaign is about policies
not political parties. 

However, if there are particular circumstances
where you are unable to invite all candidates,
you may need to register as a 'third party' with
the Electoral Commission. Call for further
advice. 

Hustings
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Whether you’re lobbying your parliamentary
candidate or talking to members of the public,
you’re bound to meet with some disagreement.
Here are some ideas for how you can respond to
the arguments most commonly wheeled out in
defence of the UK’s support for arms exports. 

The UK only supports legitimate arms
exports. Arms exports are subject to
tight controls.

This one depends on your definition of 'legitimate'.
UKTI DSO actively promotes arms sales to
countries involved in conflict. Arms exports
facilitate and prolong conflict and, in modern
warfare, the casualties are overwhelmingly
civilian. In 2008, the UK sold arms to 11 of the
15 countries that were experiencing at least one
major armed conflict.

UKTI DSO also actively promotes arms sales to
governments with records of sustained human
rights abuses including China, Iraq, Israel,
Pakistan and Saudi Arabia. The Foreign Office
(FCO) publishes an annual Human Rights report.
Its most recent edition listed 21 “major countries
of concern”, apparently unembarrassed that
another FCO report identified ten of these as
recipients of UK arms during the same period.

READMORE: See CAAT’s UKTI DSO’s activities
briefing supplement, which contains an overview
of UKTI DSO’s arms promotion activities

Responsible defence exports help
governments ensure that their people
enjoy security.

Arms exports don't make this world a safer place.
They fuel conflict and insecurity around the world

The conflict between India and Pakistan makes
South Asia one of the most volatile regions of the
world, yet the UK supplies weapons and weapon
parts to both. Does this make the people who live
in either country feel more secure?

Despite the frequent use of arms by Israel against
Palestinian civilians and southern Lebanon, the UK
government continues to licence the export of
military equipment to Israel. What security does
this afford those killed, injured or bereaved by the
use of such weapons?

The UK government's support for BAE Systems'
arms sales to Saudi Arabia trumps all other policy
objectives, overlooking the country's record of
human rights abuse and corruption. The Saudi
Arabian government even threatened to cut off
security co-operation with the UK to stop the
Serious Fraud Office investigation into these sales.
Are these military exports to Saudi Arabia
"responsible"? Do they really help Saudi, or UK,
citizens enjoy security?

Arms exports are vital for the UK's
national security.

Arms sales guarantee neither peace nor security.
History shows that using arms exports as a policy
tool can go horribly wrong and that it certainly
didn't work for past governments: arming the
Shah in Iran didn't prevent the tanks falling into
the hands of the ayatollahs and selling arms to
Argentina didn't stop the invasion of the Falklands.
In the Falklands conflict British troops came face
to face with UK produced arms. 

Once military equipment has been exported we
have little control over how it may be used. The
current government has recently made high-level
political interventions to help arms companies sell
to Libya. Does arming Libya increase the UK's
security?

UKTI DSO's goal is sell arms overseas, not to help
provide the best military equipment for the UK
armed forces. Its concern is business, and the
market leads them to focus on countries including
Iraq, Libya, Pakistan and Saudi Arabia. Political
situations can change substantially but company
profits clearly outweigh concerns over the possible
future use of weaponry against the UK armed forces. 

Climate change is widely recognised as the
greatest threat to global security, but as it is not a
military problem with military solutions it barely
registers when the UK Government allocates
resources to ‘security’. The costs to UK
prosperity of indulging in US-led wars are
considerable; the costs of not addressing
environmental
threats are
likely to
overshadow
these. 

Arguing the case

“

“
”

”

”
“
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We should support our military and
the British companies who support
them.

Whatever your views on the armed forces, it is
clear that the UK military and the arms companies
are entirely different types of bodies with entirely
different interests. An arms company's goal is to
make profit for its shareholders, not to serve a
particular country's national interest. 

Like other large companies, arms manufacturers
will move wherever they can gain markets and
profits for shareholders – and that is often outside
the UK. BAE Systems is a case in point. While its
recent advertising campaign plays on its British
roots with union flags galore, it employs more
workers in the US than the UK. Its biggest markets
and factories are in the US, while it is building
other "home markets" in Saudi Arabia, India,
Sweden, South Africa and Australia. BAE gives
priority to British needs only as long as these
coincide with profits. 

The “myth” of a British arms industry can, in fact,
have negative effects on the UK military. Defence
writer Lewis Page argues that “the armed services
have long been compelled to pay wildly excessive
prices for equipment in order to preserve jobs in
the British arms sector. We must pay double or
triple the price, often for inferior products, in order
to preserve ‘sovereignty’.” while, as Page says,
“'Sovereignty' is a joke”

The UK supports an Arms Trade Treaty

CAAT supports the idea of an Arms Trade Treaty
(ATT) in principle, which could strengthen the
hands of governments trying to prevent the
circulation of small arms. However, it does not
address the wider arms trade and problems
associated with it.

The Foreign & Commonwealth Office (FCO) has
told CAAT that the ATT will not prevent any UK
sales. This was reinforced by the Defence
Manufacturers Association’s DMA News, Jan
2006, which said the DMA believes "the eventual
Treaty would not bring new obligations for UK
industry." It is clear that the deals the companies
find most lucrative, such as those to Saudi Arabia,
Israel, India and Pakistan, would continue
unabated. The ATT is supported by the arms
industry; unsurprisingly, since the FCO says it: "will

be good for business, both manufacturing and
export sales."

As currently envisaged, the ATT allows the
Government to create the impression it is taking
action, whilst it continues to support the arms
companies in their deadly business.

Arms exports are vital for jobs and the
economy.

The government clings to this argument as it is the
only line the UK public will accept when it comes
to selling arms. It is a myth perpetuated by the
arms industry. 

Arms export jobs make up 0.2% of the UK workforce
and arms exports comprise only 1.5 per cent of total
exports.Even this is an overestimate of importance
as many of the components of UK arms exports
were imported in the first place (approximately 40
per cent of the value of the exports). 

Add to this the fact that the arms industry is
already receives heavy subsidies, ranging from
arms promotion, to subsidised export insurance
and research & development (R&D) support. The
best available information indicates a subsidy in
the range £500 million to £1 billion. Even at the
lower end, this would mean that each arms export
job was subsidised by £9,000 each year. 

This means economic activity is skewed towards
arms production, rather than other more useful
sectors. The Government could choose to support
other sectors that will provide long-term benefit
and are urgently needed, yet UKTI devotes more
staff to arms sales as to every other industry sector
combined. UKTI's support for the arms industry is
totally disproportionate to its contribution to the
economy. 

The arms industry argues that investment in the
arms industry will help kickstart a recovery from
recession. However, even defence minister
Quentin Davies MP has stated that it is labour-
intensive industries that stimulate the economy,
adding "this is not the case with defence: defence
is capital intensive rather than labour-intensive."

READMORE: See CAAT’s briefing Arms Trade
Jobs

“ ”

”

”

“

“
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Campaign Against Arms Trade,
11 Goodwin Street, 

London N4 3HQ
Tel: 020 7281 0297
Fax: 020 7281 4369

Email: enquiries@caat.org.uk
Website: www.caat.org.ukIm
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Your action counts!

This transcript of the debate on the Arms Export Bill that took place in

July 2001 shows that even a few well-aimed letters. can make a big

impact:

Thank you, Madam Deputy Speaker, for calling me to make my maiden speech

to the House. We are debating a topic of considerable public interest. I say that

in particular because the first parliamentary correspondence that I opened when

I arrived here four weeks ago was a letter from the Redcar branch of Campaign

Against Arms Trade bemoaning the failure to pass such a Bill in the previous

Session and asking whether I would support its introduction.

The second letter that I opened four weeks ago was from the Redcar branch of

Campaign Against Arms Trade bemoaning the fact that no such Bill had been

passed in the previous session and asking whether I would support its

introduction.

The third letter that I opened as a new Member of Parliament was from the

Redcar branch of Campaign Against Arms Trade. And so on. I replied to all 34

letters, saying that I would support the introduction of such a measure and that,

furthermore, I would write to my right hon. Friend the Secretary of State to

commend the Bill to her. So I sent the letters on to her. We are all very pleased

to see the Bill, but I think this is an unpromising first step towards the eventual

publication of my collected parliamentary correspondence.

Vera Baird, a newly elected MP, spoke in the Export Control Bill debate because

a CAAT supporter in Redcar had encouraged people to write to their MP. 


